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Online advertising has become an essential component of the modern business landscape. In this
tutorial, we will delve into the intricacies of online advertising platforms, focusing on how they
work and their relevance to paid media strategies. By the end of this tutorial, you will have a
comprehensive understanding of the various platforms available and how they can benefit your
advertising campaigns.

1. Search Engine Marketing (SEM):
Search Engine Marketing involves promoting your business through search engines like Google,
Bing, and Yahoo. It consists of two main components: Search Engine Optimization (SEO) and
Pay-Per-Click (PPC) advertising. SEO involves optimizing your website to rank higher in
organic search results, while PPC advertising enables you to display ads at the top of search
engine results pages (SERPs) and pay only when users click on your ads.

2. Social Media Advertising:
Social media platforms such as Facebook, Instagram, Twitter, LinkedIn, and Pinterest offer
powerful advertising opportunities. These platforms allow you to target specific demographics,
interests, and behaviors, enabling you to reach your ideal audience. Social media advertising
often includes various ad formats such as image ads, video ads, and carousel ads.

3. Display Advertising:
Display advertising involves placing banner ads on websites across the internet. These ads can
appear as static images, interactive multimedia, or video content. Display advertising utilizes ad
networks and programmatic advertising to reach a vast audience. Display ads can be targeted
based on audience demographics, interests, and browsing behavior.

4. Video Advertising:
Video advertising has gained significant popularity with the rise of platforms like YouTube.
Video ads can appear before, during, or after the main video content. These ads can be skippable
or non-skippable, allowing businesses to convey their message effectively. Video ads can also be
displayed on other platforms, including social media and websites.

5. Native Advertising:
Native advertising blends seamlessly with the content and design of the websites or platforms on
which they appear. These ads do not disrupt the user experience and can generate higher
engagement rates. Native ads can be in the form of sponsored articles, recommended content, or
promoted listings.

6. Retargeting and Remarketing:
Retargeting and remarketing techniques allow businesses to reach users who have previously
interacted with their website or app. By using tracking pixels or cookies, businesses can display
ads to these users as they browse other websites or platforms. This strategy helps to reinforce
brand awareness and keep potential customers engaged.



7. Programmatic Advertising:
Programmatic advertising automates the buying and selling of ads using technology and
algorithms. It enables advertisers to target specific audience segments across multiple platforms
in real-time. Programmatic advertising includes real-time bidding for ad inventory, ensuring ads
are displayed to the right audience at the right time.

8. Mobile Advertising:
With the increasing usage of smartphones, mobile advertising has become crucial for businesses.
Mobile ads can be displayed within mobile apps, mobile websites, or even as SMS messages.
Mobile advertising offers location-based targeting, allowing businesses to reach users based on
their geographical location.

In conclusion, online advertising platforms offer a wide range of opportunities for businesses to
connect with their target audience effectively. SEM, social media advertising, display
advertising, video advertising, native advertising, retargeting, programmatic advertising, and
mobile advertising are all powerful tools to consider when planning your paid media strategies.
By understanding these platforms and utilizing them effectively, businesses can drive traffic,
increase brand awareness, and ultimately achieve their marketing goals.


